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Help Your 
Advertising by 
Helping the 
READER 


As you select the 

media for your advertising 
campaign, think the 

job all the way through. 


Chink about the 
editorial half of each publication 
addressing your prospects 

and the work its editors 

are doing to teach and inform 
the very readers 

your advertising will 
stimulate to interest. 


Informed groups act especially 
in technical matters. 


You can share and profit in this 
prospect teaching job 

by contributing stories, reports, 

application data, photographs 

and news, about the technology 

at which your firm 

is expert, and on the basis 

of which you sell and serve. 


Do Articles, Too 
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First, let the editor call 
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the reader's angle in your mind. 


Third, use specialists who have 
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the journalistic savvy and 

the industrial sales experience. 
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Chicago TI. UL. 
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“A Technique for Producing 
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to buy what you sell 
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Wanted 
SALESMAN —- PILOT 


We have an unusual opportunity for a 
man under 35 with at least 3-5 years 
experience in sales work, preferably in 
the Printing. Paper, or Plastic Industries 
Mechanical aptitude helpful. Commercial 
pilot's license preferred. We are a na 
tionally known, growing corporation lo 
cated in the metropolitan area. Submit 
complete resume including picture, and 
state salary desired. All replies confi 
dential. P. O. Box 485 

Industrial Marketing, 801 Second Ave. 
New York 17, N. Y 





NIAA Conference . . 31st Na 
Opens in Pittsburgh, 


News: 


* 


Departments 


Advertising Volume in Bu 


Canadian Advertising Vol 


Copy Chasers, 
Cover Story, 


Editorial Index, 


Editorially Speaking, 
Employe Communications 


tions, 


From Washington, 


IM Gallery. 


Industrial Shows, 


News, 


NIAA News, 
Problems in Industrial Marke 
Sales Promotion Ideas, 


Top Management Forum, 


Trends, 


gh, 


e 


.. 3lst Nationa! Meeting 


in Business Papers, 


MEAD: STIR yy 
oma be kg, 
- f) ‘ 


Volume, | Don Gussow Publications, Ine. 


Information Hendavarters of the Billion Dollar Industries They Serve 
Candy Industry ¢ Bottling Industry 
The Candy Industry Catalog and Formula Book 
220 East 42nd St., N.Y.C. + MUrray Hill 7-8771 
CHICAGO. 30 North LaSalle Street (FRankiin 2.9052 
SAN FRANCISCO Simpson Reitly. Ltd, 703 Market Street (OOugia 
OS ANGELES Simpson Reilly, Ltd, Malliburton Buriding (DUnkit erg 


STEEL PROCESSING 


’ A distinctive business paper editorially 
‘ ewe Rela devoted to semi-technical articles that are 
helpful to the men engaged in the various 
methods of steel processing. Over 8,000 
(C.C.A.) monthly circulation to the men 
engaged in forging. heat-treating. stamp 
ing. forming and welding. Established in 
1914 as the American Drop Forger, Steel 
Processing has been serving the industry 
for 39 years Your sales message in 
Steel Processing will reach those who 
purchase or specify the equipment and 
supplies to be purchased in practically 
all of the independent forging and heat- 
treating plants and most of the larger 
fabricating plants where steel is forged 
formed, stamped, heat treated or welded. 


The September issue will carry the pro 


ial Marketing, gram and list of exhibitors, etc. of the 


National Metal Congress and Exposition 
which will be in Cleveland, Qhio, Oc 
tober 19-23. Why not plan to be repre 
sented in this issue? Forms close August 


18. Rates on Request 


Published by 
STEEL PUBLICATIONS, INC. 


4 Smithfield St. Pittsburgh 30, Pa. 





Plic Coverage editorial 


For Your GROWING 
Southern Markets 


a 
— 


1. ADVERTISING AND MARKETING 








Southern Advertising and Pub- 
lishing. Covers advertisers, sales and od- 
vertising managers ond their advertising 


agencies 





BAKING ~ 





New South Baker. Founded 1910. A 
welcome oid for the rapidly expanding South- 


ern boking industry iz 


FOOD PROCESSING 








Southern Food Processor. 


Reaches the leading processors, packing in 
cans, glass and frozen packages 





GARMENT MANUFACTURING 





Southern Garment Manufac- 
turer. Spokesman of and friend to this 


two-billion-dollor Southern giant 
ad s z 





a. 


FERTILIZER » 





Commercial Fertilizer. Founded 
1910. Leader in the mammoth fertilizer in- 


dustr y. notional and international coverage 





JEWELRY 





Southern Jeweler. Jewelers in the 
South shore generously in rising Southern in- 
comes. Full coverage of retailers and whole- 


salers 


o 





ay 


PULP AND PAPER ™ 





Southern Pulp and Paper Man- 
ufacturer. Notionol circulation, intensive 
coverage of the South's expanding paper and 


pulp industry. 
Ff 





PRINTING 





Southern Printer. Reaches commer- 
cial printers and newspaper mechanical 
superintendents ” 


9. STATIONERY AND OFFICE EQUIP. 








Southern Stationer and Office 


Outfitter. Full coverage of leading sta- 
tioners and office supply houses. 


ABERNETHY PUBLICATIONS 


ERN'ST H. ABERNETHY, President | 
75 Third Street, N. W., Atlanta, Ga. 


Author’s Index 





Falk, Richard A., chief consultant, Sweet's 


Catalog Service. 


Fort, Tomlinson, v. p., Westinghouse Elec 


tric Corp. 


Lasser, J. K., tax specialist. 
Harrington, J. T., adv. mgr., E. W. Bliss Co. 


Havemeyer, H. Mitchell, partner, Hazard 
Advertising Co 


Lustfield, Herman G. 


Maloney. James J., adv. prod. mgr., Alu 


minum Co. of America. 
Molitor, W. D., The Jaqua Co. 


Sawyer. Howard G., v. p.. James Thomas 
Chirurg Co. : A 


Smith, Harry W., pres., Harry W. Smith 


Inc. 


Tofte, Arthur R., mgr., Advertising & In 
dustrial Press Dept., Allis‘Chalmers Mfg. 
Co. I I f I 


index 





Ww 


Venezian, Angelo, asst. dir. of adv., Mc- 
Graw-Hill Publishing Co. { ‘ 


Wiggers, Raymond P., v. p., Glenn, Jor 


dan, Stoetzel Inc. 


Winslow, Ralph, dir. of public relations, 
Koppers Co. r y 


Wolters, Richard A., picture ed., ‘Business 
Week.” for 


Yulke, H. K., adv. mgr., Fairchild Camere 


& Instrument Corp. 


Company Index 





Aluminum Co. of America. 


American Management Association. 
Berg Mfg. & Saies Co. 


Black & Decker Mfg. Co. 


Bliss, E. W., Co. 


Bozell & Jacobs. 
Buchanan Electrical Products Corp. 


Delta Power Div. 





EDITED FOR 


Editorial Index. . 
Desoutter Bros. Ltd. 


. . . Offering increased 


Fairchild Camera & Instrument Corp. 


aha i opportunities to sell the 
eae, 


$75 Bullion Neat Packing Industry 


The NATIONAL PROVISIONER . . . respected "Voice of the Meat 
Industry" for over 60 years .. . is written and edited by men who 
know the industry. Its editorial program is well balanced . . . built 
to meet the specific needs of plant officials, executives and depart- 
ment heads. Strong readership has been built on the excellence of 
the NATIONAL PROVISIONER's editorial content . . . offering you 


greater opportunities to sell this market. 


eRe NATIONAL PROVISIONER 
dh? er’ I Published Weekly 
Proud of the fact that it has always been a week 


ly publication, the NATIONAL PROVISIONER 


publishes weekly to consistently give full service 


General Electric Co. 
Gould-Nationa! Batteries Inc. 


Gradal!l Division, Warner & Swasey. 





Gulf Oil Corp. 


to the industry This policy has been supported 
by the readers clearly proven by NP's amaz 
ingly high renewal record 87.46% (Clune 40, 
1953) This type of readership offers a big 
SALES opportunity for you, Mr, Advertiser. Close 
to 400 regular advertisers now use the NA 

MIONAL PROVISIONER to vet their share of the $15 billion dollar Meat 
Jarecki Machine & Tool Co. 1reck Packing Industry Results are consistent attested by the number of 
, ; repeat advertisers in any issue The NATIONAL PROVISIONER its your 


logical selling tool for reaching readers who influence selection, specify and 


Insley Mfg. Corp. 





International Harvester Co. 


purchase equipment, materials and supplies 


Koppers Co. 


MEAT PACKERS GUIDE 
Published Annually 


Meta-Mold Aluminum Co. t i | o~ ae Ihe GUIDE is the industry's only reference and 

| rn buying aid used consistently by 99.27 of the 

industry for reference and buying information It 

brings your sales message to plant officials at the 

Minnesota Mining & Manufacturing Co. . j moment they are in a buying mood Ihe GUIDI 

} M A contains (Wo separate sections the Reference and 
Data Section and Buyer's Guide Section 

enabling vou to tailor vour advertising to suit the 


Monsanto Chemical Co. buyer's information needs 
Now Available... 
MARKET and MEDIA DATA FILE 


— 
> ad 


New Britain Machine Co. 





Completely new ... Market and Media Data 
Nichols Engineering & Research Corp. Meat Packing and Allied Industries. Folder covers 
] t the market served, annual production, coverage of 
buying influences, circulation, subscriptions, renewals 
editorial analysis and advertising Write for your 
copy today! 
Set Screw & Mfg. Co. 


Smith, Harry W.. Inc THE ATIONAL ) 


rer Weng, Os 098 ed 
Stevens, Frederic B., Inc. | i MW, 


Sun Oil Co. | Leading Publication in the Meat Packing and Allied Industries Since 189) 


15 WEST HURON STREET » CHICAGO 10 
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Editorial index . . 


reach the 


Sylvania Electric Products Inc R [ G s T Mi A N 


at the 


RIGHT TIME 


Thompson Products Inc. 


Threadwell Tap & Die Co. 


ONE 


magazine serves ALL Article Index/by subject 
Gy Mu 
of all railroads! 





Advertising 


Ad Fun Idea Stirs Conference 


are SIX railroad business put lications 
thlies and a weekly. Four of the Ad Reserve Fund Faces NIAA Test 

ies ¢ edited for one department 
nly, BUT MODERN RAILROADS is edited for 
and read thoroughly by—ALL BUYING IN Agency Executives Strike Back at Critics 
FLUENCES IN ALL DEPARTMENTS OF ALL ee 
RAILROADS! 
Yes, Departmental Users, Executive Approv Before and After . What Have We 


Cite Results, 


ers and Purchase Order-Placers — ALL read Learned from Readex? 
the ONE BIG, BROAD-COVERAGE MONTHLY 
railroad publication, MODERN RAILROADS 

COVERAGE... 
Yes, Indeed! MODERN RAILROADS HAS Best Read Industrial Ads . . Photos Out 
MORE RAILROAD COVERAGE THAN the pull Drawings, 
COMBINATION OF ANY THREE OTHER 
RAILROAD PUBLICATIONS—MONTHLY 
OR WEEKLY— CLAIMING TO REACH EITHER . Marketing Manager 11 W 
DEPARTMENTAL GROUPS, MANAGEMENT 
OR PURCHASING OFFICIALS! 


EDITORIAL PACE... 


Since its f 3, MODERN RAILROADS 


Black & Decker Pioneers a Job Concept the hie | nd f 
Hits OverSpecialized Ad Courses 


How Do You Get Good Agency-Client 
| pace Relations? Wiggers Places Responsibility 
ative, staff- on Industrial Ad ‘\ Jencies, 

and com- 


on all depart 


@ fre v y ment Articles of cur How to Make a Little Budget Go a Long 


Long Way 
* 


How to Select Media in Today's Compet 


itive Conditions 


s ‘In the Field” repor 
Ils read MODERN RAILROADS 


» edge required of the 


Industrial Ad Agency Sets Up Atomic 
Information Unit, 


selling an 
> 4 ‘ Management Disagrees on Merits of Tax 

' sing Agents and Storekeepers de , 
pend uy MODERN RAILROADS to keep Free Reserve for Advertising 
completely up-to dote 


ADVERTISING PACE... Photocopy Substitutes for Letter-Writing, 


The new all cover e, « the spot reports Cuts Costs, 
technique of MODERN RAILROADS has 
edit , ~~ | ‘ le for the 

fact that TODAY MORE ADVERTISERS SPEND A Portfolio of Award-Winning Industrial 
MORE DOLLARS PER ISSUE IN MODERN RAIL Ads of 1953 

ROADS THAN IN ANY OTHER THREE 7 

RAILROAD PUBLICATIONS COMBINED! 

MODERN RAILROADS IS BIG ("Life’’-size); Publisher Blasts 15 Adherents, Calls 


Beautiful (More pictures, 4-color covers); : ° 7 
POWERFUL! (Ask any advertiser — or use System ‘Pernicious’ . . : . A KING PUBLICATION 
609 MISSION STREET 


it and find out for yourself!) 
SAN FRANCISCO 5, CALIF. 


MODERN eeVia cep Veh ACA King Also Publishes Western Industry 


Start a Funded Reserve for Advertising ind Western iGonsiroction 
201 N. WELLS STREET CHICAGO 6, ILL. teen \Eiivee: 
PHONE: STate 2-4121 


$ respe 
} 


Research Goes with Advertising 





Editorial Index. . 


What 


Industrial 


do Salesmen Really Think about 


Advertising? 


What Management Expects from Industrial 
Ad Managers, 


Women Earn Place in Industrial Adver 


tising Watch Your Step Men! 


* 
Advertising copy, 
graphics, production 


Animals . . Real Ones . . Identify Gould 


with Customer Benefits, 


Can Industrial Advertisers Use Outdoor 


Successfully? 


Copy Chasers: 


Desoutter Breaks All the Rules 


Looks Good Doing It., 


Four-Color Inserts Combat New Britain’s 


Competition, 


GE Takes Nine Days to Shoot Ad Photo 
of 8,854 Jet Parts, 


Gradall Gets an On-the-Job Photo on the 


Spur of the Moment 


How to Handle the Visual Units in Your 


Industrial Catalog, 


How to Organize Your Industrial Catalog, 


How to Plan and Prepare Your New In 


dustrial Catalog, : 


” mT OP Publication 


\\ | OPER 
" : 


4 


to sell the 


IRON and STEEL 
PRODUCING 
INDUSTRY 


To reach and sell Top management and all 


important 
industry 
publication 


Total 


paid 


buyers in the iron and _ steel 
place your advertising in the Top 
the Iron and Steel Engineer. 


circulation of approximately 


7000* gives you complete coverage of the 


men you must influence and sell. 


9 


"Pigs... 


. at least five pass-along 
readers for each copy. 


"How to Sell to the Iron and Steel 


Producing Industry” 


Iron AND Steel ENGINEER 


1010 EMPIRE BUILDING 


for Name Plates 
that help sell! 


CHICAGO THRIFT—ETCHING CORPORATION 
1555 N. Sheffield Ave., Chicago 22, Ill, Dept. G 


SUBSIDIARY OF DODGE MANUFACTURING CORPORATION, MISHAWAKA, IND. 


PITTSBURGH 22, PA, 


INDUSTRIAL MARKETING 
IN LATIN AMERICA 
frequently requires an 
approach to textile mills 


PANAMERICANOS 
keeps contacts for 
largest buyers in 
largest industry. 
It lets you taik their language. 
Investigate how its leads can 
help your distributors close more 
. more quickly. 


LULES 


PANAMERICAN PUBLISHING COMPANY, Inc. 
570 7th AVENUE, NEW YORK 18, N.Y. 


TEXTILES 

makes and 
you with the 
Latin America’s 


business . . 


j 
} 


i 
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specifiers 
in 2] 
basic 
industries ! 


B, apply ing « omple x 
technology to simple 
machines like the le ver, 
mechanical engineers are 
keeping the industrial world 
in motion. In charge of 
yperations, they have a hand 
in all buying and specifying 


functions, and, as influential 


factors in 21 basic industries, 


they can make or break your 


most important sales. 


MECHANICAL ENGINEERING iS 
the one publication that. sells 
35,000 mechanical engineers 
exclusively, in industry 


after industry 


Engineers are educated 
to specify and buy. 


NRO SENN ONE 
ENGINEERING 


Published by 
THE AMERICAN SOCIETY OF 
MECHANICAL ENGINEERS 


€ ‘ 
G g 29 West 39th Street 


A 





43 ( New York 18, N. Y 
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Editorial index. . 


How to Take Good Pictures for Business 


Paper Publicity, 


Insley Salesmen Shoot Photos for Indus 


trial Campaign 


Is Direct Mail Used Wrongly? NIAA Study 
Suggests It Is, 


Is Industrial Promotion Going Sissy? Art 
Mobiles Used, 


Jarecki Tries Advertising to Build a Back 


log of Customers, 


Light Touch in Industrial Ads 
Uses It . . Why? 


Magnetic Nameplate Makes it Easier to 
Photograph Machines, 


Mat Releases Bring Publicity for Industrial 


Companies . . 


Meet Our Photo Requirements 
We'll Buy Anything Better, 


Nichols Tells Its Sales Story with a Micro 
photograph . . 


Now It's ‘CinemaScope’ for Your Industrial 


Movies . . 
Photographic Realism Plays Major Role 
in IH Ad Campaign, 


Pop-Ups and Planning Build Threadwell 


Distributors, Sales, 


Set Screw Co. Uses Miniature for Direct 
Mail Piece, 


6.000 Photos in Alcoa File 
Easy to Find, 


. but They're 


$6,000, Three-Week Drive Pulls 2,197 In 


quiries for Fairchild, 


Sixty Years of Industrial Ads Show Ad 


vances in Techniques, 


Something New Berg Mixes Catalog 


Pages with Reprints, 

Thompson Campaign Seeks New Product 
Ideas, Markets 

What's In a Photo? Gulf Finds Out 


Boosts Readers, 


Which Ad Attracted More Readers? 


* 
Business Paper Publishing 


The ABC Idea Overseas 


Advertising Volume in Business Papers, 


Business Paper Readership 
A Crusade for Audits 


Editorial Index: January through June, 


1953, 


Forecasts 6.9 Gain in 1953 for Business 


Paper Ad Volume 


44 Awards Go to Business Paper Editors 


as Content Improves, 


How to Take Good Pictures for Business 


Paper Publicity. 


to Select Media in Today's Compet 


Cenditions, 
Launches New Promotion 


Postal Rate Hike Appeal. ICC Ap 





Editorial Index. . | 


proves 10°% Increase: NBP Challenges Its 
Authority for Controlled Publications 


wT 
ivev 


Remember the Editor . . and Keep Him 


{and You) Happy, 


* 
Marketing, distribution 
Black & Decker Pioneers a Job Concept 


. marketing manager, 


Commerce Field Offices Offer Easy Way 
to Market Data, 


Companies Average 0.1% 


of Sales for 
Market Research, { 


Finds Some British Industries Giving U.S. 
Run for Money, 


From Washington: 


Industrial Leaders Disagree on Foreign 
Bidding for Contracts 
For , 


Government 


Lumber Makers Plan $1,100,000 Research 


Program to Find New Products, Markets, 


Most Industrial Heads See Good 1954 .. 
Machine Tool Sales May Drop 10% 

r 

Sears Opens Industrial Store . . Dips Toe 
in Light Tool Market, 


Trend Toward Diversification Slackens . . 


Management Warns of Pitfalls . . 


Trends: 


Sreogy Walaa 


—for long 
day-after-day 
production runs-— 


TO Hzufers 


—for difficult 
highly- specialized 
applications 


Meyercord Laboratory and Production Experience — 
PLUS Unexcelled Service—to Serve You Better! 


Sometimes we are too prone to 
tell our friends about the spectac 
ular achievements of Mevercord in 
“impossible” decal 
like the 


aircraft decals that re 


solving those 
transfer applications... 
new E-51 
sist up to 900 degree temperatures 
of jet engines, as well as the ray 
ages of strong solvents and aircraft 
fuels. Specialized decal applica 
tions are a mighty important part 
of our business... but we're still 
first and foremost in the business 
of supplying standard Meyercord 
nameplate and identification decals 
fora multitude of products. Wheth 
er you make typewriters, appli 
ances, electrical conduit... any 
product that ts turned out on long- 


ADVERTISE, 
IDENTIFY, DECORATE 
WITH 
MEYERCORD DECALS 


time production runs, be sure to 
investivate the advantages of 
Mevyercord decal transfer auiform 
ity, fine quality and unbeatable 


service on your production line 


Send for This Manual of MEYERCORD 
DECAL NAMEPLATES 


Shows hundreds of uses for durable, wash 


ihle decal nameplates as trademarks 


instruction charts or 


diagrams 11) ANY S176 


a, 
ae colors, or design 


lells how Mevercord 


Decals can help you 
sl cut costs and speed 
poet 
-~ 


 manualis FREI 
A 


production This 


request 1 on your 
business letter 


head ple Ast 


DEPT. N-308, 5323 WEST LAKE STREET - CHICAGO 44, ILLINOIS 


TRADE ASSOCIATIONS OFFER 
(INVALUABLE SERVICE on UNFAMILIAR | 
MARKETING PROBLEMS 





Editorial Index. . 


“according to 


Ceramic Bulletin...” 


Will ‘Automatic Factories’ affect Future 


i “4 Markets? Executives Disagree 
L. . 
+4 


/ 


\ ' 
ay 


J 
}: 


/ * 
Publicity, public 
& employe relations 


(FN 

f on e 

SV Y Communications Man of the Month: 
ry ly 

p= 4 


SP Ceramic Bulletn’s editori 
ous With accurate and 


Accordin tw 


often punctuates the 


Ceramic 


engineers and CACCUTIVGE 

wal technical problems 

men of ceramics have come 
Phe Bulletin a the text book 
nalustrs bor this reason, back 
Ihe Bulletin’ stay actively in 
t readily 


reven years, as 


of information 


power of Ceramic Bulle 


i | 
ids of ke 


diviston of ceramics that 


Crowds See Monsanto Movie . . But They 


ceramic personne | 
Don't Hear the Name 


ertsers muluple-sales con ‘ i we 
Employe Communications Public Rela 


tions, 


Decent 


Through no other medium in the ceramic 
field can you achieve such complete 
coverage of the market plus so many 
continuous viewers of your sales mes- 


sage as in Ceramic Bulletin. 


May we have the opportunity of ouflin- 


ing to you the advertising advantages 


of The Ceramic Bulletin? 


leramic 
® Fuulletin 


How to Take Good Pictures for Business 


Paper Publicity. 


Mat Releases Bring Publicity for Industrial 





W AMERICAN MDECALS 
ae No.1 w 
ad. 














Blue Ribbon 





ga 4 


American Decal complete art and 
consultation service available without 


obligation. Write for full color brochure 














and samples. 
American Wécalcomania fo 


4344 W. Fifth Ave. - Dept-R, - Chicago 24, Il 
Mfg. Units—Chicago, New York Cleveland 
Windsor, Ont.. Canada 





Editorial Index. . 


Companies 


Remember the Editor . . and Keep Him 
(and You) Happy, i 


$250 Publicity Drive Pulls Seven Inquiries 


a Day for Year, 


* 
Sales, sales promotion 
& merchandising 


Animals . . Real Ones . . Identify Gould 


with Customer Benefits, . 


Can Catalogs Be Standardized? Industrial 


Buyers Work on It, 


Concentrated Selling Is Needed . . 


Delta Launches Four Big Ways to Mer 
chandise the Advertising. 


Eight Ways to Get Distribution for Your 


Industrial Film . . 
Engineers Who Can Sell 


FTC Decision Strikes a Blow at Exclusive 


Dealer Contracts 


Idea Book Builds Blackhawk into Line for 


Distributors, | 


Insley Salesmen Shoot Photos for Indus 


trial Campaign 
Merchandising Aids for Dealers 
Nichols Tells Its Sales Story with a Micro 


photograph . . 


Now It's ‘Doof’ Month . . Dealer Aids Put 


It Across 


Now's the Time to Sell 


Pop-ups and Planning Build Threadwell 


Distributors, Sales, 


Sales Promotion Ideas: 


x 

over 200 industrial advertisers 
..-WITH EXHIBIT BUDGETS FROM 

$1,000 TO OVER $100,000 

BOUGHT THEIR 1953 TRADE SHOW 
EXHIBITS FROM 





D> 
Q) eneral exhibits and displays, ine. 


= 2100 N. RACINE AVE CHICAGO 14, IL PHONE EASTGATE 27-0100 


An important reason is 
that every one, modest 
buyers and large, 
received the same 
kind of service—an 
officer-contact man, 
unsurpassed design and 
production teamwork 


and the will to excel 


There are other reasons, too 

Ask any of our clients (list gladly furnished) 
or better yet, stop in to meet our personnel, 
see our facilities and then decide 


for yourself how we could be helpful to you 


82% have been clients for 2 to 18 years “% 


eS \ lV ee Many detailed and factual 
aN | /| Nt KE market analyses are offered - 
I — by business paper publishers. 
IN IND / VIC ‘ed You can get them by referring 
\\ \| YS C N to your 1954 
ANNA SIGS gieumisss. 
em Industrial Marketing 
. 1954 MARKET DATA | (954 Market Data 
& DIRECTORY NUMBER & Directory Number 


Industrial Marketing Jae 25,13 








— a 


@ AMERICAN METAL MARKET ~— 


RELIABLE Latest Metals Prices 
TIM RLY News of Metals 


a tae ot Motels Sopety 


More Metals Advertising Than Any 
Other Medium 


Today’s buyers in the steel and 
metal trade cant wait y 
need meculr DAILY report 
quotations on tee] metal mv 
products, and alloy also all 
DAILY / rket and govern- 
Only AMERI 
CAN METAL MARKET pives them 
this } vice Make this day- 


management 


{ i leo ‘ 
men Pi hOopmMen 


operating execu 
tal industry through 

Nhe most wanted 

Over S00 

Selle) oO tal metal handling 
machinery are 
Chedules in the 


equipment aud 


Ccarriytigd requia 


andustry daily newspaper, 


AMERICAN METAL MARKET 


Since 1899 The Daily Newspaper of 
the Steel and Metal Industries 


18 Cliff Street ® New York 38, N.Y, 








1,439 


PICTURES 


were published in CON 
STRUCTION NEWS MONTH 
LY during 1953. In this total 
is included 484 on-the-job action 
pictures and 1,650 — identified 
personalities 
Picture coverage is just one of 
the many reasons for the high 
readership rating of CONSTRUG 
LION NEWS MONTHLY. in 
Oklahoma, eastern Missourt, At 
kansas, western Tennessee, Mis 


sissippi and Loutsiana. 





In our 21st Year 


CONSTRUCTION 
NEWS MONTHLY 


Box 2421 
Little Rock, Arkansas 














Editorial Index. . 


Save the Facts from Being Dull . . Only 
Ballyhoo Can Save Us, : 


Sears Opens Industrial Store . . Dips Toe 


in Light Tool Market, 


Something New Berg Mixes Catalog 


Pages with Reprints, 


Sylvania Bombards Dealers with Mail 
Persuades 980 of Them to Push Mail 


Drive. 


$250 Publicity Drive Pulls Seven Inquiries 


a Day for Year, 
Wanted . . Supermarket Merchandising for 


Advertising 


What Do Salesmen Really Think about In 
dustrial Advertising? 


* 
Shows, exhibits 


Exhibitors Favor Show Audits 


IM Goes to a Trade Show . 


about Exhibiting 


and Learns 


Industrial Shows, 


Sun Oil Uses an Exhibit to Further 


ploye Relations 


Westinghouse Salesmen Learn How to 


Use Traveling Display . . 


* 
NIAA news 


Is Direct Mail Used Wrongly? NIAA 
Study Suggests It Is, 


NIAA ..A Challenge and a Chance 


NIAA News: 


BUSINESS 
MEN 


in the Pacific Northwest 
depend on the Daily 


JOURNAL 
of COMMERCE 


FOR THEIR 
BUSINESS NEWS 


* 


i \ aay al \ ( 
Portland DJ¢ pou 


<=. Sst 
mame OM 





Ff ms ws 
Daily Fexsnebof€ommerce 
711 Southwest 14th Ave. 
Portland 7, Oregon 


Working Tool of 
Pacific Northwest Business 


x < - 


GAS HEA 


Manetatere Sar latin 8? 


HOW GAS HEAT SERVES THE MANUFAC 
TURER 

GAS HEAT provides manufacturers with a direct 
channel to reach dealers, jobbers, manufacturer 
and representatives who are interested in gas 
heating. There is no waste circulation. it is the 
only magazine that provides detailed market 
data obtained from surveys of gas heating men 
including an annual industry-wide survey of 4500 
dealers. The aim of GAS HEAT's program of contin 
uing research has been to supplement the valuabie 
information supplied by AGA. andGAM A, by 
developing data on trends and sales that par 
ticularly relates to gas applications for mfort 
heating, water heating, clothes drying. and waste 
disposal. The keen reader interest GAS HEAT enjoys 
among manufacturers is evident by the fact that 
32 of them wrote to us, praising the content of 
one article alone. Over 168,000 copies of GAS 
HEAT articles have been reprinted by us at the 
expense and request of manufacturers, in addi 
tion to the indeterminate number of offset copies 
f articles reprinted by manufacturers with our 
permissior 


GAS HEAT 


HEATING PUBLISHERS, Inc. 


2 W. 45th St., New York 36, NLY 
MUrroy Hill 2-4786 











if you wish to reach the eS Rao: . B. bi . 


coal trade use 
Social Registe 


VIN) eorgar ! ; 
M HN BEDDING Buy ’ Gwid 
, ( yt e ( i 


AMI LY LY “ Hof 
* stablished institution of 


CHICAGO 
Manhattan Bidg. Whitehall Bidg. 
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WANTED 
Established Chicago commercial film producer 
fesires two permanent staff account men ex 
perienced in motion picture slidefilms & tele ‘ 
vision Send full resume to L P. Moninee 
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Atlas Film Corporation | 2 OE a ROMER sar 9 


1111 South Boulevard 
Oak Park, Illinois IM Gallery. 
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rial Marketing Data Book. Letters to the Editor, 
Snips Magazine 
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Nationwide organization of 500 capable Photo- 
Reporters provides effective way to obtain 
on-location photos, reports an! releases for 
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“My personal research files 
prove I get more out of IM 
than any other magazine! 
I've mentally thanked you 
many times for special 
articles and features.” 


Says 
Phil W. Tobias, Sr. 


W i t h rit e ri Chairman of the Board 


Simmonds & Simmonds, Inc. 


Mr. Tobias operated his own 
agencies in Grand Rapids and 
wh oe Mm qi k Ee Kalamazoo for many years be- 
fore originally joining Simmonds 
& Simmonds, He left to go with 
Gardner Advertising Co., but re- 
im d ul 4 t r 2 a ] turned two years later. As chair- 
man of the board of Simmonds 
& Simmonds, he currently super- 
vises offices in seven cities, han- 
dling more than 100 accounts. 


advertising 





“IM is contributing much 
towards the development of 
new techniques in industrial 
advertising.” 


Says 

J. C. Freyberg 
Advertising Manager 
Panellit, Inc. 


After an advertising apprentice- 
ship at Meyer Both Co. and the 
Phil Gordon Advertising Agency, 
Mr. Freyberg sold printing paper 
for J. W. Butler Paper Co. Fol- 
lowing a ten-year association 
with Wheelco Instruments Co. 
in sales, advertising and public- 
ity work, he became affiliated 
with Panellit, Inc., and its two 
subsidiaries, Panalarm Products, 
Inc., and Panascan, Inc. He has 
won a DMAA award for direct 
mail copy and a 1953 NIAA ex- 
hibit award. 


“IM is the only publication 
that adequately serves the 
industrial marketing field. 
No other publication 
discusses the problems that 
are closest to me.” 


Says 
E. J. MacKenzie 
Advertising Manager 


Simplex Wire & Cable Co. 


Mr. MacKenzie started his ad- 
vertising career with American 
Hoist & Derrick Co., left to go 
with B. F. Sturtevant Co. During 
the depression he did “every- 
thing that offered an honest buck, 
including selling Fuller brushes.” 
He returned to Sturtevant and 
after two years joined Simplex 
in the advertising department. 
In 1939 he was made assistant 
advertising manager, has headed 
the department since 1950. 


“IM is must reading so far 
as I am concerned ---have 
been a regular reader 

ever since | first started 
advertising work over 

25 years ago.” 

Says 


Wm. S. Stinson 


Advertising Manager 


Cherry-Burrell Corp. 


After graduating from North- 
western University’s School of 
Commerce in 1927, Mr. Stinson 
entered the industrial advertis- 
ing agency field. Then came 
eight years as advertising man- 
ager of the Oliver Farm Equip- 
ment Co. before joining Cherry- 
Burrell where he recently cele- 
brated his tenth anniversary as 
advertising manager. 
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Index to Advertisers 





*Abernethy Publications 146 
*Advertisers’ Research Service 155 
*American Artisan 2 
*American Ceramic Society 152 
American Chemical Society, 
The 95, 103 
American Decalcomania Co. 152 
*American Lumberman & Building 
Products Merchandiser 109 
*American Machinist 14-15 
American Metal Market 154 
*American Society of Civil Engi- 
neers, The 36 
*American Society of Mechanical 
Engineers ; 150 
*American Society of Tool Engi- 
neers, The Insert Between 16-17 
*Annual Meat Packers Guide 147 
*Appliance Manufacturer 16 
*A.S.M.E. Mechanical Catalog and 
Directory 150 
Associated Business Publications, 
The 160 
“Associated Construction Publica- 
tions 79 
Associated Purchasing Publica- 
tions, The 
Atlas Film Corporation 155 
*Automotive Industries 43 
*Aviation Age 83 


*Bacon’s Clipping Bureau 155 
*Bedding 155 
Black Diamond 155 
*Boxboard Containers Ze 
*Bramson Publishing Co 41 
*Breskin Publications 45 
Business Week 

Insert Between 64-65 


*Ceramic Bulletin 152 
Chemical & Engineering News 
Chemical Engineering 
Chemical Engineering Catalog 
*Chemical Engineering Progress 
Chemical Materials Catalog 
*Chemical Processing 
Chemical Week 
*Chicago Thrift-Etching Corp. 
*Chilton Publications 43, 
*Civil Engineering 
Clark-Smith Publishing Co 
“Commercial Fertilizer 
Conover-Mast Corp. 
Facing Page 65, 
4th Cover 
*Conover-Mast Purchasing Direc- 
tory Facing Page 65 
*Construction Bulletin 79 
*Construction Digest 79 
*Construction Equipment 4th Cover 
“Construction News Monthly . 79, 154 
*Constructioneer ; 79 
*Contractors & Engineers 49 
Croplife 13 


70-71, 83, 


*Daily Journal of Commerce 154 
*Dixie Contractor, The 79 
*Dodge Corp., F. W. 9 
*Domestic Engineering 39 


*Electric Light & Power 62-63 

Electrical Manufacturing 100-101 

*Engineering & Mining Journal 
2nd Cover 


*Factory Management & Main- 
tenance .. 80-81 


*Food Engineering 86-87 
*Food Processing 4-5 
*Fritz Publications, Inc. 117 
*Fueloil & Oil Heat 158 


Gage Publishing Co. 101 
Gardner Displays 113 
*Gardner Publications 33 
Gas ; 23 
*Gas Heat 154 
General Exhibits & Displays, Inc. 153 
Gray, Inc., Russell T 123 
Gulf Publishing Co. 19; eo 


“Haywood Publishing Co. 
‘ : 22, 31, 62-63 
*Heating, Piping & Air Condi- 
tioning 10-11 
*Heating Publishers, Inc. 154, 158 
Heinn Company, The 42 
Hitchcock Publishing Co. 48, 89 


Industrial & Engineering Chem- 
istry ° 95 
Industrial Equipment News 27 
Industrial Heating 3rd Cover 
*Industrial Marketing 156-157 
Industrial Press, The 107 
‘Industry and Power 34-35 
*Institute of Radio Engineers, 
Inc., The 126 
Iron Age # 74-75 
Iron & Steel Engineer 149 
Ivel Corporation 158 


Jenkins Publications, Inc 23 

*Tohnson, Inc., Franklin H. 17 

*Journal of the American Concrete 
Institute 


*Keeney Publishing Co 
King Publications 
Kleen-Stik Products, Inc. 


Machine and Tool Blue Book 


*Machinery 107 


MacRae’s Blue Book 119 

*Marine Engineering 61 
Marsteller, Gebhardt & Reed, 
Inc. 37 
Materials & Methods 24-25 
Maujer Publishing Co 34-35 

*McGraw- Hil! Publishing Co., Inc. 
2nd Cover, 6-7, 14-15, 20-21, 28-29, 
Insert Between 64-65, 80-81, 86-87, 
96-97, 99, 111 

Mechanical Catalog 

Mechanization, Inc. 

Meyercord Company, The 

Michigan Contractor & Builder 

*Mid-West Contractor 

Midwest Purchasing Agent, The 141 

*Mill & Factory 70-71 

*Miller Publishing Co., The 13 
Mississippi Valley Contractor 79 
Modern Machine Shop 33 

*Modern Packaging 45 

“Modern Railroads 148 


2 


National Industrial Adv. Ass’n 129 
*National Provisioner, The 147 
New England Construction 79 
“New South Baker 146 
Newsweek 46 


“Packaging Parade 31 
Panamerican Publishing Co. 149 
Paper & Pulp Mill Catalogue 117 
Paper Industry, The 117 
Petroleum Refiner 85 
*Pit and Quarry 19 
*Plant Engineering 92-93 
Plumbing & Heating Business 131 
Proceedings of the I.R.E. 126 
Product Design & Development 17 
*Product Engineering 6-7 
Production Engineering & Mgmt. 41 
*Public Works 

Purchasing 

Putman Publishing Co 


Railway Age 
Railway Locomotives and Cars 
Railway Signaling and Communi 
cations 
Railway Track and Structures 
*Reinhold Publishing Corp 

24-25, 47, 50, 95, 
Remington Rand, Inc 


"SAE Journal 67 
*Saturday Evening Post, The 139 
Scranton Publishing Co 142 
Sickles Photo-Reporting Service 155 
Simmons-Boardman Pub. Corp 
61. 323 
Smith, Inc., Harry W 44 
*Smith Publishing Co., W. R. C 
69, 104-105 
Snips Magazine 155 
*Southern Advertising and Pub 
lishing 146 
Southern Food Processor 146 
Southern Garment Manufacturer 146 
Southern Hospitals 144 
Southern Jeweler 146 
Southern Power and Industry 69 
Southern Printer 146 
*Southern Pulp and Paper Manu 
facturer 146 
Southern Stationer and Office 
Outfitter 146 
Southwest Builder & Contractor 79 
Steel Processing 160 
Steel Publications, Inc 160 
*Sweet’s Catalog Service 9 


Technical Publishing Co 92-93 
Texas Contractor 79 
Textile Industries 104-105 
Textile World 99 
Textiles Panamericanos 
*Thomas Publishing Co 
Thomas Register 
Timberman, The 
Tool Engineer, The 

Insert Between 16-17 


*Vance Publishing Corp 40, 109 
Viewlex, Inc 125 


Wall St. Journal , 145 
Warren Company, S. D. 143 
Water and Sewage Works . 142 
*Western Builder 79 
Western Farm Equipment (For 
merly Implement Record) 12, 148 
Wood and Wood Products 40 
*Wood Working Digest 48 
Woodall Co., Inc., The W. P 155 
World Oil 1 
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